B.Com. (Part-1) (NEP) Semester-I
SEC33 - Marketing Management-I
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Time : Two Hours Max. Marks : 40

Notes: 1.  All questions are compulsory.
2. All questions carry equal marks.

1. a)  Whatis traditional Marketing? Explain the function of Traditional Marketing. 4
b)  Define the Traditional Marketing? Explain the evaluation of Traditional Marketing. 4
OR
c) Explain the Nature, scope and objectives of traditional Marketing. 8
2. a) Explain the Digital Marketing? Define the significance of digital marketing. 4
b)  Explain the key concept of Digital Marketing. 4
OR
c)  What is future of Digital Marketing explain the difference of Traditional Marketing and 8
Digital Marketing?
3. a) Whatis mean by pricing policy? Explain the types of price policies. 4
b)  Explain the objectives of price policies. 4
OR
c)  Explain the methods of pricing policy? and process of product price decision. 8
4. a) Define meaning of channel of Distribution? Explain the functions of channel of 4
Distribution.
b)  Explain the factors affecting on Distribution channel. 4
OR
c)  What are the Intermediate of Distribution channel and explain the selection of proper 8

channel of Distribution.

5. Write in short notes-
a) Nature of Traditional Marketing.
b) Need of Digital Marketing.
¢) Importance of Pricing policy.
d) Meaning of channel of Distribution.
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